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International awards
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ylimääräinen osa.

WASH Media Awards, Stockholm

SHIT HAPPENS 

For journalistic excellence in 

High income country category

Direction Anu Valve

Production Yle 

Eurovision Creative Forum, Geneva

THE HAPPINESS PROJECT

Draw 3rd Prize, Best Formats, 

Factual Entertainment/Reality 

Production Tarinatalo and YLE Learning 

and Science

Prix Italia, Torino

A DRUMMER’S X FILES 

Documentary - Special Prize for 

Extraordinary Originality

Direction Mikko Järvinen

Production YLE Culture

Monterrey International 

Film Festival, Mexico 

KINBAKU 

Honorary Mention - Short Documentary 

Direction Jouni Hokkanen

Production Hakalax Productions Oy and Yle

TOKIO BABY

Honorary Mention - Short Animation

Direction Tommi Kainulainen

Production Blind Spot Pictures Oy and Yle

Prix Europa, Berlin

SHADOWY HOUSE

Special Prix Europa, Radio Fiction 

Direction Pipsa Lonka

Production YLE Radio Theater

REGRETTERS

TV Documentary

Direction Marcus Lindeen

Production SVT and YLE FST5

17 AUGUST

Special Commendation, TV Documentary

Direction Alexander Gutman

YLE TV2 Dokumentary Project 

Sitges Film Festival, Spain

RARE EXPORTS: A CHRISTMAS TALE

Best Motion Picture, Best Cinematography, 

Best Director, Special Mention in Silver Méliès

Direction Jalmari Helander

YLE Co-productions

Locarno Film Festival, Switzerland

RARE EXPORTS: A CHRISTMAS TALE

Variety Piazza Grande Award 

Direction Jalmari Helander

YLE Co-productions

International Leipzig Festival for Docu-

mentary and Animated Film, Germany

VODKA FACTORY

Grand Prize ”Golden Dove”, 

Documentary Films and Videos

Direction Jerzy Sladkowski

YLE Co-productions

STEAM OF LIFE

2nd Prize ”Silver Dove”, 

Documentary Films and Videos

Direction Joonas Berghäll ja Mika Hotakainen

YLE Co-productions

Chicago International 

Children’s Film Festival, USA

SKOLT ROCK IN LAPLAND

Adult Jury Prize, Documentary Short

Direction Olli Laine

YLE Co-productions

PUDANA - LAST OF THE LINE

The Liv Ullmann Peace Prize

Direction Markku Lehmuskallio and Anastasia Lapsui 

YLE Co-productions

Finno-Ugric Film Festival in Syktyvkar, Russia

UNNA JUNNÁ

1st Prize, 1st Prize, ”Youth Program”

Production YLE Saamen Radio ja STV-Sápmi

International Festival of Documentary 

Films and Television Programmes 

”The Northern Character”, Russia

REINDEERSPOTTING

Prize, ”The documentary”

Direction Joonas Neuvonen

YLE Co-productions

STAR BOYS

1st Prize, ”Youth Program”

Direction Outi Rousu

YLE Co-productions

SWEET KISSES FROM MOMMY

The III rate diploma, ”The documentary”

Direction Erkki Määttänen

Production YLE TV1 Dokumentaries

Cinema Tous Ecrans, Geneva

BAD FAMILY

Reflet d’Or Meilleur Film

Direction Aleksi Salmenperä

International Short Film Festival 

Winterthur, Switzerland

PLAYGROUND

Special Mention in the International Competition

Direction Susanna Helke

YLE Co-productions

The Nordic Film Days, Lübeck

BEYOND

NDR Award for Best Feature Film

Direction Pernilla August

Production Drakfilm, Blind Spot and YLE Co-productions

67th Venice International Film Festival, 

Venice

BEYOND

”Regione del Veneto per il cinema di qualità” 

Award, International Film Critics Week

Direction Pernilla August

Production Drakfilm, Blind Spot and YLE Co-productions

International Film Festival for Children 

and Young Adults, Hamedan, Iran

GORILLA

Golden Butterfly

Direction Hanna Bergholm

Production Periferia Productions Oy and Yle

Erasmus EuroMedia Awards, Vienna

WITHIN LIMITS

Special Award for Discourse and Politics 

– Special Award

Direction Annika Grof

Production Illume Oy and Yle

Nordisk Panorama Film Festival, Bergen

INTO ETERNITY

Best Documentary

Direction Michael Madsen

YLE Co-productions

PORTRAIT OF A MAN

Special mention in Documentary

Direction Visa Koiso-Kanttila

YLE Co-productions

Matsalu Nature Film Festival, Estonia

OIL ON THE WAVES

Grand Prix

3 Special Prizes

Direction Petteri Saario

Production DocArt and YLE TV2

Olympic Golden Rings, Switzerland

CROSS COUNTRY / 

VANCOUVER 2010 OLYMPIC 

WINTER GAMES

Bronze Medal in The Best Sports Coverage 

by the Host Broadcasting Organisation

Direction Henry Mok, Kalevi Uusivuori, 

Tapani Parm (Yle)

Production YLE Sport
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Yleisradio Oy (Yle) is a media company engaged in public full service television 

and radio broadcasting, whose tasks, operation and financing are defined by 

law. Yle makes programmes and produces services in Finnish and Swedish 

and in, e.g., Sámi, Romany and sign language.

Yle provides Finns with equal opportunities to obtain information, have 

experiences, be entertained and to educate and develop themselves.

Yle is mainly state-owned, and its operation is financed principally by tele-

vision licence fee revenue.

Yleisradio Oy

5.4.

> The company was founded in 1926.

> Lauri Kivinen is the CEO from 1.5.2010 and 	

	 Mikael Junger was the Director General 	

	 until 30.4.2010.

> The Administrative Council elected by 		

	 Parliament and the Board of Directors 		

	 appointed by the Administrative Council 	

	 exercise supreme power of decision.

> Yle is a member of the European 

	 Broadcasting Union, the EBU.
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All for 
Finnish content

p. 2-3

Six Venla awards out of ten
The acclaimed documentary series Rock 

Finland (YLE Teema) was awarded the 

Golden Venla award for the best fac-

tual and current affairs programme in 

2010. The popular singing competition 

Grab the mike (YLE TV2), produced in 

collaboration by Yle and Fremantle Me-

dia, was awarded the prize for the best 

game show, and the award for the best 

talk show was given to The Press Club 

(YLE TV2). The Golden Venla award 

for the best children’s programme was 

granted to Summeri (YLE TV2). In the 

music and entertainment category, the 

award went to the comedy series The 

Peoples’ party (YLE TV1), produced by 

Yle and Filmiteollisuus.The award for 

the best lifestyle show went to Across 

Russia in 30 Days (YLE Teema), pro-

duced by Yle and Aito Media Oy. 

1.  Mr. Sakari Oramo, 

	 the Chief Conductor of the 

	 Finnish Radio Symphony Orchestra.

2.  Uutisvuoto

3.  Jim Salabim

4.  Avara luonto

Yle exists in order to strengthen Finnish culture and democracy. This task is extremely 

valuable, and it requires a humble approach, engagement, and a good contact with the 

pulse of the nation. A good contact with the public enables making choices. Reaching 

the children and the youth, providing news, current affairs, and cultural content and 

sports are at the centre of developing Yle further.

The Yle viewer and listener ratings as well as the public’s satisfaction with the Yle 

content have remained at a steady, high level throughout the 2000s. In comparison with 

its European counterparts, Yle’s relationship with its audience is one of the strongest. 

We produce the majority of Finnish TV programmes, radio programmes and Internet 

content. Finnish content cannot be bought from abroad; it must be made in Finland. 

Media use is changing, but at a slower pace than the technology used for it would 

allow. This is also a question of copyrights: it is truly a pity if copyright issues will 

become so difficult that they prevent a sensible transition to more extensive Internet 

distribution. Yle wants to ensure that it remains at the cutting edge of development 

and that its programmes also reach the young audiences for whom the Internet has 

become the most important medium.

Yle’s role as the leader of media technology demands expertise and investments. 

During the past year, Yle has been preparing for High Definition broadcasts, translating 

into new channel solutions as well as renewing the production equipment and the 

studios. The production and broadcasting being digital. The higher capacity required 

by the HD image and the growing use of online content demand strong investments 

in technology. 

The Yle financial statements for 2010 are showing a deficit, as expected. The re-

duction in the television fee income burdens the Yle economy. Every fourth household 

does not pay the television licence fee although the Yle supply reaches nearly all Finns. 

Despite this, Yle’s costs have only risen by 2.2% from 2001. The Yle finances have al-

ways been managed responsibly, and for 2012, Yle aims at zero profit. The upcoming 

decision on Yle’s new, fair funding model and reaching a permanent level of financing 

will be a very significant political solution for Yle’s future. 

I appreciate the trust that has been bestowed upon me as the CEO of Yle. I am 

particularly happy about my meetings with the Yle staff, and about the enthusiasm, 

inspiration and value-based approach with which the Yle staff work. Also the Board of 

Directors understands this commitment, and has given its strong support for our work. 

I would like to warmly thank the entire Yle staff, as well as the Board of Directors and 

the Administrative Council for smooth cooperation.

The most important aspect of Yle is its audience. Most of all, dear listeners, viewers 

and readers, we want to be worthy of you. We wish to dedicate the year 2011 to 

serving our audience in the best possible way.

Lauri Kivinen, CEO
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Yle’s year briefly

Sharing information 
Opettaja.tv, Yle’s online teaching material archive, and the online 

service WSOYpro collaborated in the distribution of electronic learning 

material to students and teachers. The Opettaja.tv service contains 

thousands of video clips, audio files and exercises that teachers can use 

in their work. In the pilot project, material was also distributed via the 

electronic WSOYpro channels.

Yle’s turnover in 2010 was EUR 398.4 million, which was 2.7% (EUR 

10.4 million) higher than in the previous year. The television licence 

fee was increased by 3% at the beginning of 2010. At the end of the 

year, 1,895,940 people paid the television licence fee. The share of 

the fees of Yle’s total return in 2010 was 94.8%.

In autumn 2010, the Yle strategy was renewed and the company 

went through an extensive structural change. The objective of the 

organisation structure change was to create a clearer company struc-

ture, and a more flexible decision-making and operation model. The 

finance and resource management in the company have been re-

newed to achieve more clarity, accuracy and transparency in the Yle 

management model.

> More information on the organisation change is available 

	 on page 29

Yle is the most significant Finnish content producer within the 

electronic media. Yle produces 73% of all Finnish television pro-

grammes. The objective of Yle is that at least half of Yle’s content 

supply is Finnish. Of this, Yle will internally produce some 80% and 

acquire the rest from Finnish production companies. In 2010, 58% 

of all Yle television programme premieres were produced in Finland.

Yle is prepared to start HD broadcasts in spring 2011. The Yle supply 

will be broadcast equally to all Finns using all of the significant distri-

bution channels. Partnerships are continued in the broadband, mo-

bile, satellite, and other new distribution approaches. Yle promotes 

broadband distribution and wishes to ensure that all Finns have the 

opportunity for a high quality television experience. However, the 

largest Finnish audiences are still reached with terrestrial antenna 

networks. 

> More information: Financial statements for 2010

Reviewing culture
The Puntari online service by Yle brings together reviews of films, music, 

plays and books. Furthermore, the service contains theme packages 

on current cultural topics. Puntari is managed by the YLE News culture 

section but in fact, all culture journalists from all over Yle take part in 

providing content for the service. Although the amount of reviews and 

critiques has been reduced in many publications, Yle wants to prove 

with this service that arts commentary is still alive and kicking.

p. 4-5

1.  Hilander-TV  2.  Kätevä emäntä  3.  Kalle Haatanen
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Key figures (EUR million)

		  2010	 2009	 2008	 2007	 2006

EXTENT OF OPERATION (eur million / %)
Turnover		  398,4	 388,0	 376,2	 375,7	 363,8
%change		  2,7	 3,1	 0,1	 3,3	 3,6
Other business revenue		  21,7	 23,3	 21,3	 33,3*	 32,5*
%change		  -6,9	 9,4	 -36,0	 2,5	 -49,2	
Costs and depreciations		  447,1	 414,1	 401,3	 418,7	 416,5	
%change		   8,0	 3,2	 -4,2	 0,5	 -7,8	
Balance sheet total		  302,3	 313,1	 312,5	 304,6	 304,1	
Gross investments, material and immaterial	 29,7	 31,1	 22,4	 25,5	 24,1	
% of turnover		  7,5	 8,0	 5,9	 6,8	 6,6
	
PROFITABILITY (eur million / %)
Gross margin		  -0,7	 22,4	 20,4	 13,7	  2,0	
%of turnover		  -0,2	  5,8	 5,4	 3,7	  0,6
Profit/loss		  -27,1	  -2,9	 -3,8	 -9,6	  -20,2
%of turnover		  -6,8	  -0,7	  -1,0	 -2,6	  -5,5
Profit/loss for financial year		  -26,5	  1,9	 0,7	 -6,4	 16,5
%of turnover		  -6,6	 0,5	 0,2	 -1,7	 -4,5
	
SOURCES OF FUNDS AND FINANCIAL POSITION
Quick ratio		  0,3	 0,4	 0,6	 0,6	 0,7	
Equity/Assets ratio %		  41,9	 48,9	 48,4	 49,5	 51,6	
Borrowed capital with interest (eur million)	 13,4	 4,5	 4,5	 4,5	 0,0
	
PERSONNEL
Number of employees on a permanent contract in 31.12.	 3 180	 3 307	 3 243	 3 278	 3 401
Number of employees on a fixed-term contract in 31.12.	 474	 446	 430	 477	 447
Number of personnel total		  3 654	 3 753	 3 673	 3 755	 3 848
Wages (eur million)		  166,5	 162,3	 150,9	 154,6	 146,4
Fees (eur million)		  13,3	 13,3	 13,8	 13,5	 14,2
Wages and fees total (eur million)	 179,8	 175,6	 164,7	 168,1	 160,6

Quick ratio= Financial assets-Advance payments of performance rights
Current debts

Shareholders’ equity
 Balance sheet total

Equity/Assets ratio= 	
 x 100

Shares of programming areas (%) out of tv and 
radio broadcast and new services costs in 2010
(change from 2009, %-units)

* Culture = YLE Culture, YLE Learning and Science,
 YLE Drama and the Finnish Radio Symphony Orchestra
** Entertainment=YLE Entertainment, 
     YLE Children and YLE Popular music

 

News and 
current affairs

Sport

Factual

Culture*

Entertainment**

31% 

16%

13%

22%

18%

-3 

5

-2

2010 2009

YLE Radio 1

YleX

YLE Radio Suomi

YLE Puhe

YLE Radio Vega

YLE Radio X3M

Special services*

Costs of YLE radio services in 2010
(total  EUR 68 million, no changes from 2009) 

* YLE Sámi Radio, YLE Mondo, 
   YLE Classic

22%

11%

17%

4%

42%

2%

2 %

YLE TV1

YLE TV2

YLE Teema

YLE FST5*

Costs of YLE tv services in 2010 
(total  EUR 182,8 million, change from 2009)

32% -4

45% 5

7% -1

16%
* incl. also Finnish-speaking 
   sports broadcasts 

2010 2009

  
Tv 41%

Radio 15%

Yle cost distribution in 2010

Depreciation 6%

Centralised 
support 

services* 15%

Distribution 9%

Programme operation 
support** 9%

New services 5%

*   HR, Legal Affairs, Financial Affairs, Technology, Facility Services,
 Security, Marketing and communication
** Operations, Programming operations, ARMI, 
 Co-productions, Programme Acquisitions, Translation

(total EUR 447,1 million)

How Yle directs TV licence income

*includes
concession fees
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p. 20-21

The year in programme operations

1.

Radio - a true 
companion

Journalists often have to quickly delve into new and unfamiliar topics, thinking at the 

same time how to present them to the audience in an interesting way. A lot of effort 

has to be put into the work, for the sake of both the interviewee and the audience. This 

is the only way to create a sense of ease in the broadcast. 

”Every time I speak with listeners, I’m amazed at how important radio is. People 

listen to it a lot, and it gives a lot, too. Radio’s 

part of our everyday life as well as special 

occasions – it’s a companion, entertainer 

and a source of information. During the 

holidays, people gather round the radio to 

cherish their traditions. At these times, you 

approach making the programme slightly 

differently, as the emotions and memories of 

the listeners are all present in the listening 

situation,” says presenter Kati Lahtinen 

from YLE Radio Suomi.

Kati knows what she is talking about: she 

has made all kinds of programmes for Yle 

radio from three-minute interviews to long 

talk shows.

“The thrill of a live broadcast is the most 

exciting part of my work. No matter how 

hard I’ve worked and prepared for the show, once the red light goes on and we’re on 

air, anything can happen.”

Approximately half of the Finns listen to YLE Radio Suomi. Kati is very proud of her 

popular if somewhat peculiar channel. “A national radio channel that plays Finnish golden 

oldies and new rock music alike, and broadcasts both ice-hockey games and a show by a 

famous radio psychiatrist!  It sounds impossible!”  But the listeners just love it.

> The popular current affairs show Taustapeili and the summer programme 		

	 Suomen Radio are broadcast on YLE Radio Suomi.

Finnish content rules
According to a study measuring the 

appreciation of the different media in 

2010, television is still the most impor-

tant medium for Finns, who value Finn-

ish television programmes very much. 

84% of the respondents said that Finn-

ish TV supply should not be cut down. 

The respondents felt that Finnish con-

tent is close to them as it brings forth 

topics important to the Finnish people. 

News and current affairs programmes 

as well as documentaries were the most 

important Finnish genres.

1.  YLE News interviewing

2.  Minna Pyykön maailma

3.  Lauantain toivotut levyt

4.  Karjalainen heinäkuu

5.  Suoraa puhetta

6.  Ile and Jenny of the YleX 

	 radiochannel for youth

Certificate of 
honour for YLE Culture
The Finnish Local Heritage Federa-

tion awarded YLE Culture with the 

certificate of honour for performing 

the greatest cultural deed of 2010. 

Throughout 2010, the YLE Culture 

staff managed to bring forth the 

status of culturally significant environ-

ments and to consider the concern of 

citizens and associations regarding the 

conservation of our valuable cultural 

and built heritage. In particular, the 

“Protect me!” series (YLE Teema) was 

praised. The series highlighted Finnish 

buildings worth protecting through-

out Finland in spring 2010.

Kati Lahtinen, presenter

Taustapeili and Suomen Radio, YLE Radio Suomi
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The year in programme operations

2.

1.

A slightly 
better world  

A drama series is always born in a certain time period, place and mindset. The realities 

of drama affect us – dark and sunny world-views alike. With the media filled with con-

stant images of speculation, competition, and malice, is there a need for a more positive 

philosophy of life?

Whereas the popular tv drama Metsolat depicted the Finnish economic depression of the 

1990s, the new drama comedy Uusi päivä, targeted to the entire family, reflects today.

“Uusi päivä is like phototherapy,” says series main director JP Siili. “With its stories 

and visual cheer, we want to make a slightly better world. The show is made for ev-

eryone, and can be watched by children and 

preteens with their dads or grandmothers.”

Uusi päivä is present in television, radio, 

and the social media. In fact, some of the 

characters are more visible on Facebook and 

Twitter than on TV. As such, the series is 

unique in Finland. It is also watched online 

a lot: approximately 25% of the viewings 

occur online or are online re-viewings.

YleX radio youth channel broadcaster 

Juuso Pekkinen is in one of the leading roles 

– as a broadcaster.

 “With Juuso, an important character has 

a real job, musical expertise, and a straight 

connection with the media. Fact and fiction 

merge beautifully,” JP says.

The production is efficient and finely tuned, like a factory. During a normal studio 

day, 15 scenes are filmed at the pace of 20 minutes per scene – and then on to the next 

one. It can be done when everybody knows what they’re doing.

“If we increase the understanding and feeling of togetherness between people – 

even just a little –  then we’ve succeeded.” 

> The drama comedy Uusi päivä is broadcast from Monday to Wednesday at 

	 8:00 p.m. and repeated on Sundays at 7:20 p.m. on YLE TV2. 

The young dig Yle
The relationship between young adults 

and Yle has improved. In the audience 

survey of 2010, 51% of people aged 15 

to 30 considered Yle ‘very significant’ or 

‘fairly significant’ in their media use (in 

2009 39%). 66% of young adults con-

sidered Yle’s existence in Finnish society 

‘very important’ or ‘fairly important’. A 

significant factor in the development 

of the relationship between Yle and 

young adults is the YLE Arena service. 

Radio is here to stay 
According to a national radio survey, 

people aged 15 to 24 listen to the 

radio more than they did 10 years ago. 

Households have on average six radio 

receivers: in addition to traditional 

radios, radio can be listened to via 

digital receivers, mp3 players, car 

radios and mobile phones. Young men 

in particular favour portable devices, 

but both men and women use equal 

amounts of time for online radio listen-

ing. Finns listen to the radio for slightly 

over three hours per day, which has not 

changed since the 1990s.

1.  Tyynenmeren taistelutoverit

2.  Uusi päivä

3.  Toisenlaiset frendit

4.  Toivon tuoja, tohtori Hope

5.  Naisen viemää

6.  Paronitar Laura

Jukka-Pekka Siili, main director, Uusi Päivä, YLE TV2
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Yle Channels and services output

Total hours of Yle radio broadcasts

		
	 2010	 Change from 2009

National broadcasts, hours 	 49 715 	 -1.1%

-First broadcasts 	 82%	  2%

-Share of music 	 44% 	 no change

Regional broadcasts, hours 	 45 792 		  5.3%

Special services*, hours	 28 560 	 no change

Broadcasts abroad, hours	 37 579 	 no change

*		 Special services: YLE Sámi Radio, YLE Mondo, YLE Classic.

	 Radio broadcasts also available as simulcasts on the internet 

	 (except YLE Mondo).

Total hours of Yle TV broadcasts

		
	 2010	 Change from 2009

Broadcast hours per year*	 20 146	 321 h, 1.6%

New domestic broadcasts	 4 727 	 299 h, 6.8%

Level of domestic content* 	 48% 	 1.9%-units

Level of European content 	 84% 	 -1.6%-units

Share of independent

programme producers**  	 28% 	 8.5%-units

* 	 Excl. simultan regional tv-programmes

**	Incl. the swedish-language morning show Min Morgon,

		 which started 1.1.2010 and is produced in co-operation with 

	 an independent producer.

*not available nationwide
Daily listening time 3 h 10 min

Share of daily radio 
listening in 2010
(all Finns aged over 9)

Yle Radio 1  7.4%

YleX 4.3%

YLE Radio 
Suomi 36.8%

Other commercial 
total* 11.4%

Radio Rock* 4.6%
SBS Iskelmä* 6.8%
Radio Aalto* 1.2%

SuomiPOP* 5.0%
NRJ* 3.5%

The Voice* 2.8%
Radio Nova 11.3%

Yle muut           
kanavat* 0.1%

YLE Radio Vega* 2.6%
YLE X3M* 0.7%
YLE Puhe* 1.5% KRT: Finnpanel Oy - YLE

Yle total 53%

Shares of programming areas out of 
radio broadcast hours in 2010 (%) 
(Change from 2009, %-units)

News and 
current affairs

Sport

Factual

Culture

Entertainment

27% 2

2%

12% -1

21%

38% -1

2010 2009

Daily viewing time total 2 h 52 min

Yle total 45.0%

YLE TV1 21.8%

YLE TV2 19.2%

YLE Teema 2.4%
YLE FST5 1.6%

Others total 13.2%
LIV 1.9%

 JIM 2.9%

Channel Four 
Finland 9.1%

Sub 6.5%

MTV3 21.4%

Share of daily television 
viewing in 2010 

(all Finns aged over 4)

TV Audience Measurement: Finnpanel Oy - Yle

Shares of programming areas out 
of tv broadcast hours in 2010 (%) 
(Change from 2009, %-units)

News and 
current affairs

Sport

Factual

Culture

Entertainment

16% 2

7%
1

23%

41%
-1

13%
-2

2010 2009

yle.fi/fbc



Yle output on the 
Internet in 2010 (%) 
(Change from 2009, %-units)

News and 
current affairs

Sport

Factual

Culture

Entertainment

36% 12

10%
-3

25%
-2

12%
-3

17%
-6

2010 2009

Country of origin	 Total
	 (hours)

Afghanistan	 2

Algeria	 4

Argentina	 3

Australia	 416

Austria	 66

Belgium	 35

Brazil	 23

Bulgaria	 2

Cambodia	 7

Canada	 504

China	 5

Croatia	 5

Cuba	 1

Czech Republic (from 1993)	 17

Czechoslovakia (until 1993)	 3

Denmark	 512

Estonia	 64

Finland	 8 925

France	 894

Georgia	 1

Germany	 863

Greece	 4

Greenland	 1

Hong Kong	 4

Hungary	 24

Iceland	 28

India	 21

Ireland	 30

Israel	 33

Italy	 221

Japan	 160

Total hours of TV broadcasts by country of origin 2010 

Country of origin	 Total
	 (hours)

Latvia	 2

Lithuania	 6

Mexico	 8

Monaco	 1

Morocco	 1

Netherlands	 146

New Zealand	 20

Norway	 360

Poland	 35

Portugal	 6

Qatar	 4

Romania	 6

Russia Federation	 147

Serbia	 2

Singapore	 1

Slovakia (from 1993)	 1

Slovenia	 3

South Africa	 170

South Korea	 18

Soviet Union (1917–1991)	 12

Spain	 364

Spain, the Canary Islands	 3

Sweden	 763

Switzerland	 28

Turkey	 3

United Arab Emirates	 7

United Kingdom	 3 112

United States	 1 613

Others	 424

Total	 20 146

Where does Yle 
purchase programmes?
Yle produces 73% of all Finnish televi-

sion programmes. On Yle’s channels, 

the share of programmes produced by 

Yle is 80%. In addition, Yle acquires 

selected programmes from all over 

the world; in 2010, programmes were 

brought from nearly 60 countries. 

The share of European programmes 

of all television hours was 84%. The 

second-largest source of programme 

acquisition, after domestic productions, 

was the UK. From US came 8% of the 

programmes. 

2.

1.

1.  Ranskalainen kylä  

2.  Lust, Caution



1. Inari

2. Rovaniemi

3. Kemi

4. Oulu 

5. Kajaani

6. Kokkola

7. Pietarsaari

8. Vaasa 

9. Seinäjoki

10. Kuopio

11. Joensuu

12. Jyväskylä

13. Pori

The Yle journalists throughout Finland and abroad make stories for the radio, tele-

vision, and the Internet. Twenty Finnish-language and five Swedish-language re-

gional radios send news about regional events and collaborate closely with the Yle 

domestic news in order to create as extensive a picture of events throughout the 

country as possible. Finland is divided into eight regional television centres that are 

responsible for broadcasting their regional news on YLE TV2 at 7 p.m. every weekday.

Yle in Finland

14. Tampere

15. Mikkeli

16. Hämeenlinna

17. Lahti

18. Kouvola

19. Lappeenranta

20. Kotka

21. Turku

22. Tammisaari

23. Lohja

24. Porvoo

25. Helsinki

Stockholm

Tom Kankkonen

Bengt Östling

Maija Unkuri
Brussels

Susanna Turunen

Annina Barbosa

Madrid

Jyrki Palo

Paris

Raine Tiessalo

Moscow

Marja Manninen

Kalle Schönberg

Berlin

Pauli Lahti

Pertti Rönkkö

Tartu

Risto Vuorinen

Istanbul

Lotta Nuotio

Jerusalem

Sanna Negus
Beijing

Kari Ahlberg

London

Nora Kajantie

Washington

Paula Vilén

Juri Bonsdorff
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A record year for the Yle radio channels
The share of Yle radio channels in all radio listening increased to 53%, 

which is the highest figure in the 2000s. According to Finnpanel Oy’s 

study Radio listening in Finland 2010, Yle’s share has grown steadily 

from 2003. Once again, YLE Radio Suomi was the most popular radio 

channel in Finland, with the share of 37% of all radio listening. 

Overall, some 63% of the population listen to the Yle radio channels. 

More than 3.7 million Finns listen to the radio every day. 

Strong and local
The content and overall look of the regional news were renewed by 

bringing in studio guests, and video clips and clips from radio pro-

grammes have been introduced to the online service alongside the text 

content. In the future, regional news will get even closer to the people, 

as the audience has wished for an increasingly local and more intimate 

approach. During weekdays, the regional newscasts reach more than 

25% of television viewers. At the end of 2010, some 350,000 weekly visi-

tors, twice as much as the previous year, used the website at yle.fi/alueet. 

The permanent Yle correspondents and regular freelancers report on 

world events. 

Regional tv-news

  Pohjois-Suomen uutiset

  Pohjanmaan uutiset

  Keski-Suomen uutiset

  Itä-Suomen uutiset

  Kaakkois-Suomen uutiset

  Hämeen uutiset

  Lounais-Suomen uutiset

  Uudenmaan uutiset

> yle.fi/alueet

…and abroad

p. 26-27



Yle leads the way in media technology 
> In September 2010, Yle transferred to completely tapeless 

	 television broadcasting. 

> The usage of Internet TV and radio is increasing: use of the YLE 		

	 Areena online service has doubled within one year.

> Yle leads the way in experimenting HDTV in the terrestrial networks.

The strong role of Yle in leading and experimenting with media technology 

is illustrated in various ways. For instance, in the recent years Yle has invested 

significantly in the development of its online services and, in particular, in 

the development of the special services for Yle’s Internet TV and radio and 

digital TV. The Finnish people seem to appreciate this: online television 

viewing is constantly increasing, as is the use of online news and download-

able radio podcasts. Services for people with hearing or visual impairment 

and subtitling in different languages are also vital parts of the public service.

Yle is preparing for the HD era, which means an approximately five 

3.2.

times sharper image than the one today. The Yle HD channel is planned 

to be launched in spring 2011, and many of the Yle programmes are 

already made in the high definition format.

Since September 2010, the entire programme and broadcasting op-

erations of Yle have been tapeless. The Yle digital media management 

system Metro is an internationally interesting, custom-made state-of-

the-art system that offers Yle personnel the opportunity to access Yle’s 

audio, video and photo material from their work stations. 

The HD broadcasts will require more frequency capacity than the cur-

rent SD broadcasts. Furthermore, the constantly increasing use of In-

ternet services weighs down the systems, and digital production requires 

more and more storage capacity. Yle’s need for storage space exceeds 

even those of the largest IT service companies in the country. The largest 

challenge for media technology is posed by the demanding technical 

solutions required to ensure the media services today.

1. HD outside broadcast unit 2. YLE Living Archive, the shared history of Finland in sound and film 3. YLE Arena, Finland’s largest internet TV and radio service.

1.

80% of Yle programmes in YLE Arena
In week 49/2010, nearly 2.9 million programmes were viewed in 

the YLE Arena service, and the website was visited from more 

than half a million browsers. Viewers were particularly interested 

in the Finnish Independence day celebrations at the President’s 

reception and the floorball world championships. In comparison 

with 2009, the programmes in YLE Arena were viewed nearly 2.5 

times more often, and the number of visitors doubled. The YLE 

Arena service offer nearly 80% of all Yle programmes.



Yle Administrative Council 
The Administrative Council, consisting of 21 members, 

is the highest decision-making body in Yleisradio. The 

members of the Council are selected by the Parliament 

during the first session of the parliamentary term. 

The members must include representatives from 

the fields of science, art, education, business and 

economics as well as representatives of various so-

cial and language groups. 

In addition, two representatives appointed by 

the company staff have the right to attend and 

speak, but not to vote.

The tasks of the Administrative Council include 

appointing members to the Board of Directors, 

making decisions about the guidelines with regard 

to the operations and finances of the company as 

well as supervising the administration, the manage-

ment of finances, and ensuring that the tasks related 

to the public service programme activities are carried 

out. The Administrative Council is also responsible for 

the advance assessment of any new Yle services. The 

Administrative Council also issues a statement on the 

financial statement and the auditors’ report to the 

Ordinary General Meeting of the shareholders and, 

every two years, a report to the Parliament on the 

implementation of Yle’s public service assignments.

Members of the Administrative Council 

Kimmo Sasi, MP (Coalition Party), chairman 

Elsi Katainen, MP (Centre Party), vice-chairwoman 

Mikko Alatalo, MP (Centre Party)

Sirpa Asko-Seljavaara, MP (Coalition Party)

Risto Autio, MP (Centre Party)

Maria Guzenina-Richardson, MP (Social Democratic Party)

Anne Kalmari, MP (Centre Party)

Ilkka Kantola, MP (Social Democratic Party)

Timo Kaunisto, MP (Centre Party) 

Päivi Lipponen, MP (Social Democratic Party)

Tapani Mäkinen, MP (Coalition Party)

Mikaela Nylander, MP (Swedish People’s Party)

Erkki Pulliainen, MP (The Greens of Finland)

Lyly Rajala, MP (Coalition Party) 

Tommy Tabermann, MP (Social Democratic Party), 

	 until 7 September 2010

Jouko Skinnari, MP (Social Democratic Party), 		

	 from 8 September 2010

Esko-Juhani Tennilä, MP (Left Alliance)

Pentti Tiusanen, MP (Left Alliance)

Tuulikki Ukkola, MP (Coalition Party)

Mirja Vehkaperä, MP (Centre Party)

Pia Viitanen, MP (Social Democratic Party)

Ilkka Viljanen, MP (Coalition Party) 

Jukka Kuusinen, representative of the staff

Riitta Väkeväinen, repr. of the staff -> 1.6.2010

Pekka T. J. Salo, repr. of the staff 7.9.2010 -> 

Katri Olmo, Director of Legal Affairs, Secretary 	

	 to the Administrative Council

Yle Board of Directors 
The Yleisradio Board of Directors shall consist of at 

least five and at most eight members. The members 

of the Board of Directors may not be members of the 

The Yle Board of Directors from left to right:

Professor, Chairman Kari Neilimo

Journalist, Staff representative Raino Hurme 

Theatre Director Raija-Sinikka Rantala 

Director Gunvor Kronman 

Senior Partner, Master of Laws Tuomo Raasio 

Ombudsman for Children in Finland Maria Kaisa Aula 

Managing Director Juhani Pekkala

Executive Advisor Jouni Backman

Administrative Council or other senior management 

of Yle. The Board of Directors shall represent suf-

ficient expertise and both language groups. 

The tasks of the Board include appointing the 

Director General and other senior management for 

Yle and confirming their salaries and other terms 

related to their office. The Board decides the stra-

tegic policy definitions and budget for the company. 

The Board convenes the Ordinary General Meeting, 

prepares the items of the agenda, and submits an 

annual report of the company’s operations to the 

Finnish Communications Regulatory Authority.

Members of the Board of Directors 2010

Kari Neilimo, Professor, Chairman

Jouni Backman, Executive Advisor

Maria Kaisa Aula, Ombudsman for Children in 	

	 Finland, until 31 December 2010

Laura Kolbe, Professor, from 1 January 2011

Gunvor Kronman, Director

Juhani Pekkala, Managing Director 

Tuomo Raasio, Senior Partner, Master of Laws 

Raija-Sinikka Rantala, Theatre Director

Raino Hurme, Journalist, Staff representative

Katri Olmo, Director of Legal Affairs, Secretary 	

	 to the Board of Directors

Auditors

Raija-Leena Hankonen, Authorised Public Accountant

Minna Riihimäki, Authorised Public Accountant

KPMG Oy Ab, Authorised Public AccountantsPublic Accountant

p. 28-29
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Media 

TV, Radio, Internet, Archives

Operations

Joint operations  
HR, Financial Affairs, Strategy, Legal Affairs, Communications, Security

News
Current Affairs

Sport
Creative Content Swedish Yle

During autumn 2010, the organisational structure 

of the company was renewed. The reform aimed 

at a clearer company structure, a more agile way 

of working, and a more flexible decision-making 

and operation model. The new organisation con-

sists of a Media unit; three content units (News 

and Current Affairs, Creative Content, Swedish 

YLE) and an Operations unit. 

The Media unit is responsible for the general 

planning of the programme activities, the profiling 

of the channels and the general coordination of 

content in television, radio, and at yle.fi. The 

Media unit includes the management of the televi-

sion, radio and online publications, as well as mul-

timedia commissioners, international programme 

acquisitions, co-productions, marketing, research, 

programming operations and the archive.

The News & Current Affairs unit is responsible 

for the news, sports and current affairs content, as 

well as regional operations and content develop-

ment for television, radio and the internet.

The Creative Content unit includes all factual 

programmes in Finnish, science and education, 

culture, drama, entertainment, popular culture, 

This is how Yle operates in 2011 Yle Management Group 2010
Mikael Jungner, Director General > 30.4.2010

Lauri Kivinen, CEO, from 1 May 2010

Directors of Programme Areas:

Olli-Pekka Heinonen, Fact and Culture YLE

Atte Jääskeläinen, YLE24 

Ville Vilén, YLE Vision

Annika Nyberg Frankenhaeuser, Swedish YLE

Ismo Silvo, Director of Strategy and Development

Marja-Riitta Kaivonen, Director of Corporate Finance

Päivi Nummi-Aho, Director of Communications 	

	 and Marketing

Jorma Laiho, Director of Technology 

Liisa Ojala-Walker, Director of YLE HR

Katri Olmo, Head of Legal Affairs, Secretary to 

	 the Management Group

Channel controllers

YLE TV1: Riitta Pihlajamäki 

YLE TV2: Ilkka Saari

YLE Teema: Ulla Martikainen-Florath

YLE Radio 1: Heikki Peltonen 

YLE Radio Suomi: Marja Keskitalo 

YleX: Satu Keto-Kantele

YLE Puhe: Heikki Vuohelainen

YLE FST5: Mary Gestrin

YLE Radio Vega: Kerstin Häggblom 

YLE Radio Extrem: acting Alex Fager.

YLE New Services: Jari Lahti 

YLE Nya medier (Swedish- language New Services): 	

	 Jenny Stenberg-Sirén

The new Yle organisation took effect on 1 January 2011.



Yle Management Group 2011 
Lauri Kivinen, Chief Executive Officer

Olli-Pekka Heinonen, Director of Media

Atte Jääskeläinen, Director of News and Current Affairs 

Ville Vilén, Director of Creative Content 

Annika Nyberg Frankenhaeuser, Director of Swedish Yle

Ismo Silvo, Chief Operating Officer, Operations

Liisa Ojala-Walker, Director of HR

Marja-Riitta Kaivonen, Director of Corporate 

Finance, (Katri Westerberg from 1 April 2011)

Gunilla Ohls, Director of Strategy, 

Katri Olmo, Director of Legal Affairs

Reija Hyvärinen, Director of Communications

Päivi Nummi-Aho, Director of Marketing

Jorma Laiho, Director of Corporate Technology

Media

Olli-Pekka Heinonen, Director of Media

Riitta Pihlajamäki, Head of TV 

Marja Keskitalo, Head of Radio 

Jari Lahti, Head of Internet 

Päivi Nummi-Aho, Director of Marketing

Ilkka Saari, Head of Media and 

	 Customer Relations 

News and Current Affairs

Atte Jääskeläinen, Director of News and 

	 Current Affairs

Jouni Kemppainen, Executive Editor-in-Chief, 

	 YLE News

Markku Jylhäsalo, Head of Sport

Jyrki Richt, Head of YLE Current Affairs

 Yle Management Group 2011 from left to right:

Chief Executive Officer Lauri Kivinen

Director Olli-Pekka Heinonen, Media

Director Atte Jääskeläinen, News and Current Affairs

Director Ville Vilén, Creative Content

Director Annika Nyberg Frankenhaeuser, Swedish Yle

Chief Operating Officer, Ismo Silvo, Operations

Director Liisa Ojala-Walker, HR

Director Marja-Riitta Kaivonen, Corporate Finance

Director Gunilla Ohls, Strategy

Director Katri Olmo, Legal Affairs

Director Reija Hyvärinen, Communications

Director Päivi Nummi-Aho, Marketing

Director Jorma Laiho, Corporate Technology

children, youth and the Finnish Radio Symphony 

Orchestra. The Creative Content unit is respon-

sible for the content and development of these 

Finnish programme areas. 

The Swedish YLE unit includes the develop-

ment of the Swedish-language content, as well as 

the planning and publication of chart and channel 

profiles for the Swedish-language media.

The Operations unit is responsible for Yle’s pro-

gramme production as well as the management 

of the service operations related to production, 

technology and Yle’s premises. The unit serves the 

media and content units.

The Company joint operations plan and coor-

dinate the development and general use of the 

company resources. The company joint operations 

are HR, Finance, Strategy, Legal Affairs, Commu-

nications, and Security.

The Yle Board of Directors decides the policy 

definitions and resources for the programme ac-

tivities. The Management Group is responsible for 

the strategic management, and prepares items for 

the processing of the Board of Directors. Based on 

the policy definitions, the units will draft a pro-

gramme offering plan every year, defining among 

other things the shares of content produced by 

Yle and acquired externally. 

The Media unit shall define the profiles and 

objectives of the channels. The Television, Radio, 

and Internet under the Media unit are responsible 

for commissioning the content. The content for 

the News and Current Affairs is not separately 

commissioned. The Swedish Yle commissions it 

own content, but the corporate coordination of 

the Swedish Yle channels takes place in coopera-

tion with the Media unit.

p. 30-31



Teijo Valtanen, Head of YLE Regions

Hannele Muuronen, Head of News Centre 

Mika Rahkonen, Head of the Internet Department

Ville Venell, Head of News and Current Affairs Production

Creative Content

Ville Vilén, Director of Creative Content

Raimo Lång, Head of Content 

Minna Peltomäki, Head of Development

Ilkka Lehtinen, Head of YLE Factual 

Minna-Mari Parkkinen, Head of YLE Culture 

Tuire Lindström, Head of YLE Drama

Teija Rantala, Head of YLE Children and Youth 

Swedish YLE

Annika Nyberg Frankenhaeuser, Director of Swedish Yle

Pirkka Aunola, Head of Strategy 

Mary Gestrin, Head of Publications

Jens Berg, Head of Fact and Fiction

Mika Kosunen, Head of News, Sports, and 

	 Current Affairs Programmes

Johan Sundström, Head of Media Productions

Operations

Ismo Silvo, Chief Operating Officer, Operations

Pihla Allos, Head of YLE Productions 

Kari Helminen, Head of Production Platforms 

Media News and
Current Affairs

Creative 
Content

Swedish Yle Operations

Television

Radio

Internet

Marketing

Media and
Customer Relations

YLE News

YLE Sport

YLE Current 
       Affairs

YLE Regions

News Centre

Internet 
Department

News and Current 
Affairs Production

YLE Factual

YLE Cultural

YLE Drama

YLE Children
       and Youth

FRSO

Development and
Processes

Planning and
Coordination

Audience Insight
and Research

Media

Strategy

Factual and
Fiction

News, Sport and
Current Affairs

Media Production

YLE Production
> Helsinki
> Tampere
> Design

Production
Platforms

IT

Broadcast and
Transmission

Technologies

Facility Services

Yle organisation 2011
CEO

HR

Financial Affairs

Strategy

Legal Affairs

Communications

Security

yle.fi/fbc		  avoinyle.fi > Publications

Maarit Waskilampi-Kuikka, Head of IT

Mika Lavonen, Head of Broadcast and Transmission 

Jorma Laiho, Director of Technology

Kari Haapamäki, Head of Facility Services

Company joint operations

Liisa Ojala-Walker, Director of HR

Marja-Riitta Kaivonen, Director of Finance

(Katri Westerberg from 1 April 2011)

Gunilla Ohls, Director of Strategy

Katri Olmo, Director of Legal Affairs 

Reija Hyvärinen, Director of Communications 

Simo Alho, Head of Security



Channels and services
YLE TV1 

Wide selection of trustworthy factual programmes.

YLE TV2 

An easy-going family channel portraying the 

whole of Finland. 

YLE Teema 

A thematic culture channel and a bold combiner.

FST5

A curious and adventurous enricher of everyday 

life, looking at the world through the eyes of 

Swedish-speaking Finns. All programmes apart 

from the news and children’s programmes are 

subtitled in Finnish.

YLE Radio 1

A discreet partner continuing the heritage of 

educational radio on a daily basis. 

YLE Radio Suomi

A radio channel for mature audiences, available 

everywhere in Finland and always close to you.

YleX

A current and wide-ranging pioneer of popular 

culture aimed especially at younger generations.

YLE Radio Vega

Part of your everyday life, a Swedish-language 

radio for mature audiences. 

YLE X3M

An open-minded and independent channel for 

younger audiences.

The most extensive 
recorder in Finland
The Yle radio channels in Finnish 

broadcast some 50 hours of popular 

music programmes every week, and on 

the Yle television channels, the popular 

music content amounts to nearly 500 

hours. The Finnish-language Yle radio 

channels play nearly 70,000 songs every 

year from all possible genres. 66% of 

these are only played once during the 

year. Yle is the most extensive recorder 

of Finnish music in the country. Every 

year, Yle offers some 70 domestic 

rock, pop and golden oldies music 

productions on its Finnish-language 

radio channels, and approximately 

40 jazz productions. Some of these 

are produced in cooperation with the 

television and Internet services.

1.  Pasila

2.  True Blood

3.  Epätoivon raja 3.

1.

p. 32-33

Christmas charity 
campaign broke records
In 2010, the Yle “Hyvä joulumieli” 

Christmas charity campaign, organised 

now for the 14th time, collected more 

than one million euros. This is a record 

in the history of the campaign. The 

collected funds were used to acquire 

15,000 vouchers for poor families with 

children in Finland. The families could 

use the vouchers for buying Christmas 

food for the worth of 70 euros. All of 

the donations in the campaign were 

used for the vouchers. The families 

most in need were selected by the 

Mannerheim League for Child Welfare 

and the Finnish Red Cross.



YLE Puhe

The only speech channel in Finland, offering a collec-

tion of the most interesting speech content from Yle.

Yle.fi 

The most accessible Internet service in Finland. 

Dialogue between users, businesses and 

communities.

svenska.yle.fi

The broadest range of Swedish-language Internet ser-

vices in Finland. A continuous dialogue between users. 

YLE Arena 

The largest online television and radio channel in 

Finland 24/7 – also available abroad. You can also 

subscribe to radio podcasts.

The Living archive

Images and sounds from our past. Thousands 

of television and radio programmes available 

for viewing and listening at any time.

YLE Teletext

News, sports, service pages and programme 

information.

Regional services 
Regional radios	

20 Finnish-language and 5 Swedish-language 

regional channels on the frequencies of YLE Radio 

Suomi and YLE Radio Vega, as well as on YLE Arena.

Regional television news	

Local news from eight regions on YLE TV2. 

Oððasat – television news in Sámi on YLE FST5. 

YLE Sámi Radio	

Service in Sámi, programming in the Northern, 

Inari and Koltta dialect of the language. Also 

available online.

Special Services 
Sign language news
Broadcasts on weekdays at 16:55 and a weekly 

summary on Sundays at 11:05 on YLE TV1. 

Subtitling for the hard of hearing
YLE provides subtitles for the hard of hearing for 

its own Finnish- and Swedish- language programmes. 

Voice subtitling
Transforms Finnish or Swedish subtitles into 

synthetic speech. Select Dutch as the 

language of your television set.

News in plain Finnish		

News in plain Finnish online and on the radio. 

yle.fi/selkouutiset 

YLE Radio Finland
Domestic programming via satellite and on 	

the Internet abroad in Finnish and Swedish. 

YLE Classic
A digital classical music channel broadcasting 

24 hours a day. Listeners may tune into this 

channel via the radio menu on a television 

digital adapter, or on the Internet.  

YLE Mondo
A multilingual service with its own pro-

gramming in English and Russian, as well as 

programmes from foreign broadcasting com-

panies. Available via your television or as FM 

broadcasts in the Helsinki Metropolitan Area. 

TV Finland
A digital satellite channel comprising do-

mestic programmes from YLE TV1, YLE 	

TV2 and MTV3 for expatriate Finns in the 

Nordic countries, Europe and Canary Islands. 

2.
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